
I have become
increasingly unhappy
with the trends in
corporate ownership
of broadcasting
outlets.  The
current issue of the
campaign film that
Sinclair
Broadcasting is
urging stations to
run confirms my
sense that corporate
ownership and money
interests are
exerting an
unhealthy degree of
control over the
opinions expressed
on radio and
television.  I urge
the FCC to consider
this effect and to
reconsider the rules
governing station
ownership.


